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Instructions: Seat No:
1. Fill up strictly the following details on your answer book

a. Name of the Examination : BACHELOR OF COMMERCE
(NON-NEP) (THIRD SEMESTER)

b. Name of the Subject : MARKETING - |
c. Subject Code No : 2408000103051009 / 1908000103060004 /
1908000103050041
2. Sketch neat and labelled diagram wherever necessary.
3. Figures to the right indicate full marks of the question.

4. All questions are compulsory. Student’s Signature
EnglishVersion [Max. Marks : 50]
Q.1 Answer following MCQs: 15

1. Itisan arrangement providing an opportunity to exchange goods.

A Market B Marketing C Selling D Service
2. There are components of a marketing mix.

A Four B Fiwve C Six D Sewven
3. The of a product mix refers to the variants of product in the

product line.

A Depth B Width

C Consistency D None of the above
4. There are components of a social marketing mix.

A Eight B Sewven C Six D Five
5. Social Marketing has Ps.

A Eight B Six C Four D Five
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6. Product Mix isa sum of

A Market and Marketing B Product and Market

C Packing and Product D Product Items and Product lines
7. There are aspects of product mix

A Three B Four C Five D Six

8. Fourth step of new product planning dewvelopment is
A Test Marketing B Commercialisation
C Business Analysis D None of the above

9. The company with a line of products is often more important to both the
consumers and the retailer than the companies with one product.
A TRUE B FALSE
C Half True D None of the above

10.Product mix is also known as

A Product Depth B Product Expertise
C Product Assortment D None of the above
11. the decision to drop a product from the portfolio based on its
poor market performance.
A Product Extension B Product Elimination
C Product Planning D Product Launch

12.The following are the usual reasons advanced for the product failure.
A Product defect B Higher cost
C Poortiming D All of the abowve

13. Test marketing answers such questions
A. Is the new product labelled and packed properly.
B. Has the communication program been right?
C. Is the new product liked by consumers?
A (All Three) B (B & C only)
COnly A D None of the above

14.1t refers to the process of covering, wrapping or carting goods.
A Labelling B Packing C Grading D Assembling
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15. Is necessary to find out the viability of full marketing program
for national distribution.
A Test Marketing B Commercialisation
C Business Analysis D None of the above

Q.2 Answer in Brief(Any Four):

Define marketing.

What is E-marketing?

What is Product Mix?

Define Labelling.

Explain Product Diversification.
What is Grading?

Define Service Marketing.
What is Concept Marketing?
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Q.3  Answer any One from the Followings:

A) New Product Development Process with a suitable example for whole
process.

B) Discuss various Types and Functions of Labelling.

Q4 (A) Answer any Two Short Notes from the Followings:

I. Product Differentiation

ii. Importance of marketing as a business function.
iii.  Social desirability of packaging

2 product life cycle concept

(B) Answer any Two from the Followings:
I. Explain concept of Warranty
I, Idea Marketing

ii.  Why new product fail?
Iv. Internet marketing.
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Gujarati Version [Max. Marks: 50]
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